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Design + Tech
Using tech in design 
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Hi, I’m Meesha
Some “unGoogleable” facts about 

myself:

● Military brat 

● New mom 

● Never worked in corp
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About RedTree

We help bold brands take their business to 
the next level by simplifying their digital 
marketing solutions and creating inventive 
strategies that make lasting connections 
with users.
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Agenda
After 12 years of experience, we know the three areas that 
anyone needs to focus on while they are creating or 
optimizing their website. 

● Brand Discovery - Ask questions to get 
clarity

● Users/Buyer's Journey - what needs to 
be understood 

● Tech - what we use before we build
● Build - which platform we use for bran/user 

specific 
● Q&A - Let’s chat 
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Brand Discovery
to determine what’s special
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Brand is more than 
a logo
Your brand is NOT what you say 
it is. It's what THEY say it is. The 
Brand Gap was written over 10 
years ago but does a great job 
of helping you think about your 
brand from other people's 
perspective. 
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Identify 
Differentiator
What makes your company 
different? 

Who are you competing against?

Why should they choose you 
instead of your competitor?  

How can you separate yourself 
from your competitors? 
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 Unsure, do some digging
● Check out your competitors 
● Look through your reviews on Google, 

FaceBook, etc. 
● Look and see how people introduce you 

when they send a referral
● Ask
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Users/Buyer’s
journey with your brand 
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Who 
Identify the people you are selling 
to: 

● What are their pain points?  
● What are they trying to 

achieve? 
● What problem do they have? 
● What goals are they trying to 

achieve? 
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Journey 
Think about the journey you want 
your users to take on your website: 

● Starts with SERPs
● How do you want them to feel?
● What are you solving for them?
● What do they need to know 

about your brand?
● What is something you can add 

to push them into converting?
● How do you want them to 

contact you? 
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● Demographics in tracking software, 
social media, etc. 

● Send out a user feedback form every 
couple of months or at the end of 
each project  - anonymously 

● Look at current audience

 Unsure, do some digging
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Tech
we use before we build
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User Journey 

Miro will help map user items:

● Brainstorming 
● User Journey Mapping 
● Site Map creation
● Flow Charts 
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Logic Jump - Forms
If you decided to send out a user 
form to try and understand your 
users, be sure to use a form that 
allows for logic jump so you can 
get the full extent of information 
from each person taking the time.   
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Prototype 
Don’t skip prototyping. 
Measure twice, cut 
once. 
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Integrations
One of the best things to do when looking at 
new software and tech to integrate into your 
existing software. 

If you don’t have anything you like and are 
starting from scratch then find a automation 
system like MAKE or Zapier 
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Build
the fun stuff
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WYSIWYG & CMS

Pro: 
● Utilize a vast variety of 

themes to get started 
● What you see if what you 

get
● Scheduling through Acuity is 

a great feature 

Pro: 
● What you see if what you 

get
● Scheduling through Acuity is 

a great feature 

Pro: 
● Utilize a vast variety of 

themes to get started 
● Great flexibility
● Strong SEO Performance 
● Integration with everything 

Con: 
● Some limitation on how to 

present content 
● Limited integrations

Con: 
● Some limitation on how to 

present content 
● Limited integrations

Con: 
● Requires Development 

Skills 
● Needs a lot of plugins
● Updates for days
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eCommerce 

Pro: 
● Utilize a vast variety of themes to get 

started 
● Great flexibility
● Strong SEO Performance 
● Integration with everything 

Pro: 
● Best solution for eCommerce 
● Simple to use 
● Fast Loading 
● UX for check out is the best 

Con: 
● Requires Development Skills 
● Needs a lot of plugins
● Updates for days

Con: 
● Not the best for content creation
● Less customization and scalability
● Rely on third party apps 
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Q&A
Lets chat 
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@byredtree


